
INSTITUTIONAL INVESTOR RESEARCH SURVEYS

The Institutional Investor research surveys originated in 1972 when Institutional Investor began ranking
the top analysts in America’s broking industry; the results were subsequently published in the magazine.
As the need for independent performance validation and qualitative market intelligence grew, a data
product emerged from the rankings. II Research now conducts 10 global surveys annually to
independently capture evaluations of companies, brokers and executives, to recognise the best-in-class
from the sell-side and evaluate corporate leadership. 
 
The surveys capture a large quantity of in-depth data on a global scale; II Research believes that the
strength of the evaluations and the comprehensive data set generate insights that can make a
meaningful impact on our clients. As technology has evolved, there is an opportunity to improve
efficiency by replacing multiple Excel spreadsheets with data visualisation tools that provide analytical
capabilities with customisation. 
 
In the Summer of 2017, David Enticknap, then Head of Extel, (the Extel Survey originated in 1974 and
as II’s major competitor in Europe), started discussions with a consultant on how to optimise
presentation of the data to the sell side. The regulatory changes heralded by MiFID II brought about a
change in the provision, acquisition and consumption of research advisory services by the investment
management community. Whilst consumption became more transparent, there remained no reliable,
independent and comprehensive source of qualitative feedback in the market, for both the sell side and
for corporate leadership evaluations.

INTRODUCING THE II INSIGHTS DASHBOARD

VISUALISATION OF SURVEY DATA SIMPLE, INTUITIVE FILTERS

COMBINE MULTIPLE DATA CRITERA FILTERS TO INTERROGATE CLIENT UNIVERSE

The dashboard allows users to interrogate the data and provides business management with a tool to
inform strategic decisions and improve processes, on a single platform. The insights derived from the
company and individual performance analysis can help to validate market position, conduct
competitor analysis and measure performance year-on-year. This may, in turn, lead to effective
resource allocation and assist with staff evaluations. As the competitive landscape shifts, improved
efficiency and peer benchmarking becomes ever more important to sell-side advisory and IR Teams.
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